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0. 
The meetings industry is not part of tourism. It uses
the same resourcesand servicesastourism, but 
talking aboutȵbusinesstourismȰ createsconfusion. 

The meetings industry is part of the
communications industry.  



1. 
We no longer live in the Information Economy. We live in the Experience 
Economy. 

People are increasingly desiring of unique and authentic experiences. 



2.
People do not remember things unlessthey havean experiencethat
causesemotions. 

E. Kandel. 



3. 
People who assumethat conference participants will learn simply by
listening for long periodsof time are buying into ideasinconsistent with
what cognitive scienceknows about normal human learning
capabilities. 

And so, meetings will changeto be more effective



4. 
To distinguish oneself in 
competitive markets, you
needto bring unique and
preciselytargeted
messages, in line with your
brand. 

You needto avoid confusing
peoplewith predictable and
redundant messages. 



5. 
Oneof the most impactful consequences: lesstimes for
experts and more needfor harvesting the Wisdom of
Crowds



6. 
The profound impact of
technology in meetings
will not be the next
generation of Apps. 

It will beArtificial
Intelligence and
Augmented Reality ɀthe
integration in face-to-face 
of technology. 


